EPC Social Media Guidelines
Guidelines for Participating In or Creating Blogs, Forums, Social Networks, and other Social Media

Personal Responsibility

You are responsible for all of your activity on the Internet. This means that you are ultimately responsible for what you read, what you write, what you say, what you look at, what you upload for others to use, and what you download to use. You are also responsible for the amount of time you spend on social media activities, e-mail, and other Internet activities and how that time must be balanced with the other tasks of your position. 

Your choice of words, your writing style and tone, and the activities you participate in reflect on you as a person, on your relationship with Jesus Christ, on your relationship with your family, and on your affiliation with your church and the Evangelical Presbyterian Church. As such, it is your responsibility to ensure you present yourself in a manner that is honoring to those who know you.

Therefore, unless by the prior agreement of your manager or other accountable body, you agree to engage in online activities using your name or other obvious derivative of it.
Abide by Existing Rules

Every social media site has Terms of Agreement. You are expected to abide by these. You must also abide by any policies or rules set forth by the blog author, forum manager, or other person responsible for administering the Internet site. 
Keep Secrets

Read the EPC Intellectual Property Guideline "Keep Secrets".
Citing and Stealing

Read the EPC Intellectual Property Guideline "Citing and Stealing".
Add Value

When you contribute to an online discussion, conduct or participate in a survey, forward a link to an online video, or engage in any other online activity, consider if the act adds value to the online community, group, or person you are sharing the information with. Does the information you share educate the audience; broaden, deepen, or focus a discussion; provide requested information; or in some way make the community more valuable than before you engaged in the activity or shared the information?
Netiquette Applies to All Social Media

In all things, remember that you are engaging in activity with people who are as flawed and imperfect as you. They have their own thoughts, perspectives, and feelings and in all communications with them, you must be respectful of these, no matter how much you disagree with them.

To that end, when communicating with people online:

1. Not everyone is you. In fact, no one is you, but you. That means that when you read something that someone has written online, you cannot hear the inflection in their voice or the underlying emotion of their tone. While their words might appear angry, bitter, or otherwise mean-spirited, that might just be the person's use of vocabulary and not the intent of their message. If you are unclear about the tone in which someone wrote something, ask them about their intention first before making an assumption about how they felt when they wrote something.

2. If you write something mean-spirited, and someone asks you about your intention, explain yourself. Prayerfully consider if an apology is necessary. If it is, apologize to them and the community where you wrote the message. We all lose our temper at times and write or say things we which we hadn't written or said. Extend grace to others and permit them to do the same for you.

One way to avoid making upsetting statements to others is to write your comment in a word processor, save the file, and let the file sit for several hours. Let it sit or a day if possible. Take time to pray about what you wrote and how you feel about it. If you can reread the message without needing to edit it, post the message and accept whatever response comes from the other members of the online community.

3. In all debates or matters of opinion, it is okay to attack the idea, but it is not okay to attack the person. For example, it is okay to write, "I disagree with you because I believe my source, ABC, is more current and comprehensive than your source, XYZ because….". It is not okay to write, "You have a stupid opinion and I can't believe you would write such a buffoonish claim."
4. Brevity is the soul of wit. Be respective of people's time and bandwidth by keeping your messages as short as possible . If you have a long message, save the message to a file and review it later to see if you can remove or shorten some of the text.

5. Respect people's privacy. Do not share in open discussion groups, blogs, or other media information that someone shares with you in person, by phone, or in an e-mail message. Similarly, do not share a person's prayer request in online communities or other media unless the person has specifically asked you to forward the request. A prayer request shared in one online community is not automatically appropriate for another community.
6. Do not to post any material that is obscene, defamatory, profane, libelous, threatening, harassing, abusive, hateful, or embarrassing to any person or entity. 
Your Online Activities at Work
Let your manager know what online communities you are involved with, why, and what type of activity you will have in that community. Despite your best attempts to safeguard yourself, the Internet is full of inappropriate content. Your best defense against being accused of inappropriate activity on the Internet is to let someone know what activities you are involved in.
If you must be involved in an activity of a questionable nature as part of a community outreach or evangelism effort, first obtain approval from your manager or other accountable body and engage in the activity with at least one or two other people to provide additional accountability.

You may write about the Evangelical Presbyterian Church or it's work, staff, or other aspects of it so long as you agree not to attack fellow employees, members, or vendors. You may disagree with the Evangelical Presbyterian Church and its officers, provided your tone is respectful and you do not resort to personal attacks. See the "Personal Responsibility" and "Netiquette Applies to All Social Media" guidelines.

You may write about other churches, denominations, or religions, but you agree to do so respectfully without ridiculing, defaming, or libeling them in any way. Again, see the "Personal Responsibility" and "Netiquette Applies to All Social Media" guidelines.

You agree not to post advertisements or solicitations, market or promote any business or commercial interest, redistribute chain letters, or pyramid schemes. If you are unsure whether what you want to write would be viewed by other community members as an advertisement or endorsement, ask your manager or other accountable body for their opinion.
Talk with your manager or other accountable body if you need any clarification regarding these guidelines or your online activities.

Your Online Activities Outside of Work

If you are the owner or administrator of a site that will regularly comment on the Evangelical Presbyterian Church or it's work, staff, or other aspects of it; you must include this verbiage on your site in a place that is easy to locate. "The opinions expressed on this site are the opinions of the participating users and not those of the Evangelical Presbyterian Church." If you are leaving a comment, post, or other writing on someone else's site and you are writing about Evangelical Presbyterian Church or it's work, staff, or other aspects of it; you must indicate within your post that you are sharing your own opinion, unless the unless the information you are sharing is fact verifiable from another source.
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